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URLs as Clues to Content


You can use the end, or suffix of a domain name, to help you judge the validity of the information and the potential bias of a website. 

Remember, this strategy is only a guideline. People can easily purchase domains that do not reflect their actual purpose

•
.com=commercial sites (vary in their credibility)

•
.gov=U.S. government site

•
.org=organization, often nonprofit. (Some .orgs have strong bias and agendas)

•
.edu=school or university site (Was it created by a K–12 class? By a college student? By a university department? By a scholar?)

•
.store=retail business

•
.int=international institution
•
.ac=educational institution, usually higher education (like .edu)

•
.mil=U.S. military site

•
.net=networked service provider, Internet administrative site

•
.museum=museum

•
.name=individual Internet user

•
.biz=a business

•
.pro=professional’s site

•
~=personal site (Be a little suspicious of personal sites. They are not endorsed by the institution on whose server they reside. For example, many college students have personal websites posted on their college’s site.)

If the page you are on gives few clues about its value, truncate (or cut back) the URL to each of the next slash marks to see where the site originates. 

Also be on the lookout for sponsored, or paid results. The creators of these sites pay to have their sites listed more prominently in search engine results.

Be wary of documents from free hosting sites: Geocities, AOL Members, and Tripod. Recognized institutions generally host reliable sites and professionals tend to pay for their Web hosting services. Your teacher will likely question such sites in your works-cited pages.

How can I assess the validity of �a source in my result list?
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